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Meplypappo

Mwc opilovtal ot SnuLoupyLkol KAAdoL Kat wg
avadELKVUOVTOL OTO EMLKEVTPO TNC CUYXPOVNC
akadnNUAikNe Epeuvac KaL tThe SNUOCLOC
TTOALTIKNC;

Mua epguvntikn atlevta ylo thv Evpwrnn

OL TUAWVEC EVOC OXEOLOU TTAPOLYWYLKNAC
QaVOoLYKPOTNONG yla TNV €€060 armo tnv Kplon Ue
ETIKEVTPO TNV alomolnon Tng yvwaong, Tng
SNULOUPYLKOTNTOC KAL TNG KalvOoToULaC.
MropouUv ot dnuioupyLkol kKAadol va
OUVELODEPOUV KOl TTWC;



AdeTnpLoKN mapatnpnon

* OPLOMEVEC EVVOLEC OTIWC N yvwon, N
SnMLOVPYLKATNTA, N KALWVOTOMIO VoLl
OUVUQPOAOUEVEC LLE TLC AVOPWTILVEC
SpOoTNPLOTNTEC KOl TLC AVOPWTTILVEC KOWWVIEC
Qo TNV apYoLoTNTA.

* ODuwg, TO00 N EMLOTNMOVLIKA dLtepelvnon TouC
000 KOl KUPLWCE N avadELEN TOUC OTO ETKEVTPO
NG SNMOGCLOC TTIOALTLKAC ELVOL VEOTEPO
dovopuevo.

* MaAalo KpOLOL O€ VEO UTTOUKAAL?



Anuovupytkot kot toAttiopikot kKAadol (Creative and Cultural
Industries/ CCls): Zto mikevipo Tou akadnpaikou
gvéLladEpovtoc Kal TNC SNUOCLAC TIOALTIKAG

* Richard Caves in his pioneering book (Creative Industries:
Contracts between Art and Commerce, Harvard University
Press, 2000)

— “The organization of the “creative industries”... has
received surprisingly little attention from economists”

— Why?

 Creative Industries= “Frivolous activities” (eAadpetec/
aonMavtec) Evavtl Twv “serious industries” (steel,
pharmaceuticals and computer chips).

* He wanted to study the “creative industries” for two
decades, but had been put off for fear of damaging his
standing. He had postponed the study to a time “when
my reputation for professional seriousness could more
comfortably be placed at risk” .



Richard Florida

Richard Florida

— The Rise of Creative class and how is transforming Work,
Leisure, Community, and Everyday Life, 2002, Highly influential
but controversial work.

— Cities and Creative Class (2004)

— The Flight of Creative Class (2007)

Florida and Tlgnall Europe in the Creative Age (Demos, 2004), H

OTPATNYLKA TNG OLKOVOULKNG LeyEBuvoncg mou otnpiletal ota
3Ts (Technology, Talent, Tolerance)

H omouén twv CCls v'werou oAU SnuodAnC evaoxoAnon, av Kal
S1adpOPEC CNUAVTLKEG uehereq yLa ToUG K)\aéouq NG
nAnpodopiag KaL TN yvwong, TNV Kalvotouia (Freeman K.QL.), TN
dnuULoupYLKOTNTA, TNV KOUAToUpa Kot Touc CCls eiyxav
nponynOel twv peAetwv tou Caves kat tou Florida.



«Knowledge Industries»

* To 1962, o Fritz Machlup (1902-1983) oto BepeAiwdec €pyo
tou The Production and Distribution of Knowledge ektipnoe
otL Nén to 30% tou epyatikol SuvapukouL otig HIMA
aroaoXoAeito oe B€oelc epyaciag mTov cuvOEovTav KUPLWG
LLE TNV apaywyn Kat diakivnon tng nAnpodopiog.

* O Machlup Atav €vac avotplakog OLKOVOLLOAOYOC TToU
netavaotevoe otic HIMA to 1933 kat ekave akadnuaikn
kKaplepa oe duadopa Mavemotiuia (Buffalo, John Hopkins,
Princeton kat NYU), evw Oletéleoe Mpoedpocg tou American
Economic Association (Apepikavikry OLKOVOULLKA
Enttotnuovikn Etatpeia) to 1966. Htov amo tTouc mpwTtouc

OLKOVOLLLKOUC OVAAUTEC TIOU €EETAOE TN YVWON KOl WG
OLKOVOMLKO TLOPO.




Eupuc oplopoc tou Machlup

Research, Development, Design and education of all
kinds

Printing, publishing, scientific libraries, testing
laboratories, design and drawing offices, general
statistical services, resource survey organizations,

Radio, television and other communication industries
Computers and information machines of all types

Professional services concerned with analysing and
displaying information.

Entertainment.



EvOladepov o€ eninmedo dnuooiog
TOALTLKNC oTtnV Eupwrn

AvoyvwpLon TNG OLKOVOULKNG KOl KOWVWVLKNAC
OUVELOPOPAC TOU TIOALTLOMOU, TNE SNHLOUPYLIKOTNTOC
Kol Twv CCls:

EWG (European expert Working Group) yia tn
ueytotornoinon touv duvopikov twv CCls

UK, Creative Industries Task Force (1997)—> actions to
move the creative industries from the margins to the
mainstream of the UK economy.

— 16puon touv veou urntoupyeiovu DCMS (Department for
Culture Media and Sport)

— Creative Industries Mapping Document (1998)
— “Creative Britain: New Talents for a New Economy” (2008)



Evoladepov oe emtinedo SnUOoLOC TIOALTLKAC
otnv Eupwrnn (...ouvey...): AAAeC eBVIKEC
NPWTOLOUALEC

“Creative Estonia”

Finland’s “Development Programme for Business
Growth and Internationalization in the Creative
Industries (2007-2013)

“KreaNord” for the Creative Industries in the Nordic
Countries

“Creative Value-Dutch policy on Culture & Economy”
(The Netherlands)

Spain’s “Plan de Fomento de las Industrias Culturales”.
Italy’s (2009), “White Paper on Creativity”



Mo eupwraikn atlevta ylo tnv
epevva twv CCls

Optlopot (tL mepthapBavetal), Xaptoypadpnon, dedopeva Kot
TPOOCEYYLOELC yLla TNV KAAUTEPN KOTAVONON TOUC. ANULOUPYLKEC
dpaoTNPLOTNTEC Kal BE0ELG epyaciag Kol oTouc pn SnULoUPYLKOUG
KAadoug

2xeon dnuoupylkotntag, design, KalvoTtopiog Kot
avtaywvioTtikotntac. H emidpaon tng xpnong twv TME, tov 3D
printing K.a.

ETI(ELPNUATLEG, ETILXELPNMATIKOTNTA KOL TIALPAYWYLKI SUVALLLKA:
SladopeC Kol OpHOLOTNTEG e AAAOUC TUTIOUG ETILXELPNUATIKOTNTOLG.
Wndlaka oltkoovotnpata, Pndrokd Snuiovpynuota kat Pnelako
TIEPLEXOUEVO: OAAQYEC OTNV TTapaywyn, dlavopn Kol KatavaAwaon
Alaxeiplon SKALWHATWY ipooTaciag TN dSltavontikng WOloktnoLog
TIOU ovaPpEPOVTOL OTOV TIOALTLOMO KoL TN SNULOUpYLKOTNTA.
ANMOGCLEC TTOALTLIKEG YLOL TNV UTTOOTNPLEN TNS SNULOUPYLKOTNTAC, TNG
KOLLVOTOULAC KAl TNG ETIXELpNHaTikOoTNTOC otouc CCls.



Ta YOpOKTNPLOTLKO TWV ETILXELPNOEWV
otouc CCls

MeyaAn etepoyevela: Amo avtoanooXoAoUpevouc (otn Bpetavia ewc to 1/3)
KaAALTEXVEC, solo business, micro enterprises €w¢ HEYAAEC TTOYKOO LA ELBEAELOC
OPYOVWHLEVEC ETILXELPNOELG.

To CUVTPUTTIKA LEYAAUTEPO TTOCOOTO £lval micro enterprises (MOAU ULKPEC EwC 4
araoXoAoU UEVOUG).

OL TTOAU HEYAAEC ETXELPAOELG €lval Ttepimou to 1%.

Amntouoia evélapeoou peyeboucg emixelpnoswv (the missing middle).

Mn cUPBATIKEG a-TUTILKEC popdEC epyaaiag (part-time work, freelancing,
temporary contracts) o€ TOAEC IEPLUTTWOELG ETILOPANEC EPYAOLAKO KABECTWC.

ALTTOG pOAOC WC KOAALTEXVNCG KoL WC ETtXEPNaTioc (cuvbuaopog deflothTwy).
YPnAo eninedo yvwoewv Kat Se€lotntwy.

ELOLKA 0TNV OlKOVOULO TwV EhapUOYWV KaL TOU TIEPLEXOUEVOU (app economy)
eloodoc otn S1eBv ayopd PECW TIAYKOOHLWV SIKTUWV KalvoTtopiag (to
TMAPASELYUA TWV ETALPELWV KIVNTWV EPappoywv otnv EAAGda).



Eva eAANVLKO OXESLO TIAPOYWYLKAC
AVOLOUYKPOTNONC EudUOUC OVATITUENC

TEooEPELC TTUAWVEC:

a) To cuotnua Epsguvacg, TexvoAoykng Avamtuénc,
Awdyvonc tng TexvoAoyioc

B) To olkooUOoTNHA TNE KOLVOTOMOU ETILXELPNMOATLKOTNTOC

v) H avamntuén tou avBpwritvou duvapikou. Ekmaidsvon
Kol SNULoUPYLKOTNTA.

8) N ocuykpOTNON €VOC eLPUOUC KOl LLE ETILXELPNOLOLKEC
AELTOUPYLEC KPATOUC

Kot n Asttoupykn aflomoinon mavtou Kol yia OAouc Tou

«OVATTTUELAKOU KOLTAOUATOC» TwV TEXVOAOYLWV
MAnpodopLknc Kat Emkovwviwyv



H cuppetoxn kot n dSuvapkn twv CCls
O€ EVOL TETOLO EVXELPNUAL
* OLdnuLovupyLkol KAadol Kol 0 TOHEQC TOU

rioAttiopou (CCls) pmopouv va £xouv
oNUAVTLKN cuvelopopa otnv EAAada.

* [MToOAAEC TPWTOPOUALEC VEWV.

* |Slaitepn cupBoAn oTnV avaouykpoOTNoN TWV
TTOAEWV.



